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Plato’s Cave: On Authors and Intent
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• Selection, Operationalization, and Extraction of attributes from data that capture salient 
aspects of author identity and intent. Examples:

• Stylometry
• Identification of author invariants (e.g., average sentence length; extent of vocabulary; frequency of function 

words (e.g., y’all))
• Sentiment Analysis

• Classification from negative, neutral, to positive: [-1,1]
• Non-Linguistic Features

• Time of message, frequency, location, followers/following, replies, etc.
• Semantic Prosody

• Positive or negative interpretation of ostensibly neutral words
• Dehumanizing Language

• Use of language that deny or diminish humanity (e.g., comparison of a group to insects or diseases)
• Social Dynamics

• Super-spreader, super-influencer, Information distorter, etc.

Feature Engineering
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Iterative Intent-Behavior Learning

4



Challenge: Identity + Intent

Category Provocation Operationalized

Existential Who are you? Pr( author | data )

Behavioral What do you want? Pr( intent | author )
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